
The Clean Room Environment allows you to 
centralize, resolve, and collaborate across first-party 
customer data, as well as second- and third-party 
channel and media partner sources in a powerful, 
easy-to-use clean room environment.

It bridges the gaps faced by other clean room solutions by 
combining native identity data and ML-powered graph 
capabilities with extensive integrations across the media 
and marketing world including linear and connected TV 
providers and the walled-gardens to enable you to:

Amid scattered and siloed data from multiple sources, limited data-processing and data science resources, 

looming data deprecation, and complex privacy regulations, data-driven marketing can be more dream than 

reality. Advertisers and publishers like you need to build sustainable relationships with channel, media, and 

brand partners and to organize vast amounts of data from numerous sources easily, efficiently, and at scale. 

Implement data governance, privacy, and compliance 
controls for data collaboration  

Model attribute-based, performance-based, and 
lookalike audiences 

Execute closed-loop measurement including reach 
and frequency analytics   

Integrate first-party data from Customer Relationship 
Management (CRM), Customer Data Platform (CDP), 
and other customer data sources
  
Leverage second- and third-party data from brand 
partners, distributors, data providers, walled gardens, 
and media sources 

Build and run custom machine learning models on your 
environment for improved targeting, analytics, and measurement.

SECURE DATA COLLABORATION FOR 
AUDIENCE BUILDING & MEASUREMENT  

Integrated Audience Activation: Syndicate audiences 
to platforms and partners, and restrict acceptable 
endpoints based on data collaboration agreements 
with partners

Cloud-Based Environment: Data is securely hosted in 
an analytical environment, with flexible access via an 
interactive machine learning notebook to simplify the 
creation and deployment of machine learning models 

Privacy-Enhancing Technologies (PETs): Robust set of 
privacy-enhancing technologies that protect 
consumer privacy and prevent misuse of data 

Data Ingestion & Data Feeds: Ingest and normalize 1st-, 
2nd-, and 3rd-party data including site activity, 
impression, clicks, conversions, transaction, and 
enrichment data, leveraging our integrations with the 
marketing ecosystem

Data Governance & Privacy: Set privacy and 
governance requirements for all users and manage 
compliance 

Identity Resolution: Resolves identities in the clean 
room environment, creates a persistent key, and 
removes all PII

CLEAN ROOM ENVIRONMENT



  

WANT TO BE READY FOR THE COOKIELESS FUTURE?
Contact Neustar today to level up your data-driven marketing & collaboration.

Providing new standards for secure data-driven marketing and advertising

Identity & Pseudonymization: 
Our leading identity capabilities allow us to 
resolve identities from data partners and then 
remove PII. This means that no partners will see 
others’ PII, and the data is secure and protected  

Built-in Privacy Controls: 
Use of privacy-enhancing technologies to achieve 
the desired protections without compromising 
functionality needed to execute use cases  

End-to-End Data Collaboration: 
Inclusive of data feeds, identity, and activation 
within a powerful analytical platform for data 
science  

Simplified Experimentation & Modelling: 
Easy-to-use analytical environment empowers 
data scientists to execute audience building, 
modeling, and analytics 

Leverage identity-based data to fuel custom modeling via a secure self-service environment 

solutions@team.neustar +1-855-898-0036 home.neustar/data-clean-room
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